Ref. Ares(2021)5337885 - 30/08/2021

Deliverable 5.2:
Report on the
performed campaigns

This project has received funding from the European Union’s Horizon 2020 research and innovation
program under grant agreement No 847043. The information and views set out in this website are those
of the authors and do not necessarily reflect the official opinion of the European Union. Neither the
European Union institutions and bodies nor any person acting on their behalf may be held responsible
for the use which may be made of the information contained therein.

DOCUMENT DESCRIPTION
DOCUMENT TITLE
DOCUMENT ID
DOCUMENT VERSION

Report on the performed campaigns
D5.2
V1.0

DOCUMENT TYPE

Report

DISSEMINATION LEVEL

Public

DUE DATE
SUBMISSION DATE
AUTHOR

Month 24
August 2021
Alessia Accili - ERION

HISTORY OF CHANGES
VERSION
1

DATE
31.08.2021

CHANGE

1

SUMMARY
The BELT project aimed to become one of the main contact points for market actors to
discover, understand, use, and implement the new energy labelling system.
The aim of this document is to report the activities performed as part of the awareness raising
campaign designed and implemented by the BELT project partners and addressing market
actors, namely manufacturers and retailers of electric and electronic equipment (EEE)
affected by introduction of the new energy labelling system.
Overall, deliverable 5.2 aims also to describe the content and the outcome of the planned
engagement, communication and training strategy created to meet market actors’ formative
and informative needs.
Specifically, this deliverable reports the activities carried out from M6 to M21 of the project
within Task 5.2 Manufacturers’ awareness campaign and it builds up on D.5.1 Plan for a
Transparent consultation of manufacturers and Task 5.1 Dialogue platform for manufacturers
outputs. In fact, to identify, map and engage relevant stakeholders the methodology
developed in D.5.1 have been followed; as well as the stakeholders network established in
Task 5.1 have been exploited.
The awareness raising campaign outlined in this document consists of organization of
workshops, webinars, training sessions, preparation and dissemination of communication
and training materials, as well as the creation of a dedicate web site and of a support service.
All these materials and initiatives aimed to help market actors understanding the
requirements of the new Energy Labelling Framework Regulation, their obligations, the
related timing and to facilitate the implementation of the operative steps during the
transition period from the previous and the new energy label system.

2

CONTENT
Introduction ................................................................................................................................ 5
Objectives of the campaigns ......................................................................................................... 6
Approach ..................................................................................................................................... 7
Awareness raising campaign ...................................................................................................... 10
Stakeholders’ consultation ................................................................................................................ 11
Project website .................................................................................................................................. 14
Newsletter............................................................................................................................. 16
Support service ..................................................................................................................... 17
Webinars ........................................................................................................................................... 18
First BELT webinar ................................................................................................................. 18
BELT for Public Administrations ............................................................................................ 20
BELT for ASSARREDO............................................................................................................. 21
BELT for ADCO ....................................................................................................................... 22
Training materials .............................................................................................................................. 23
Video ..................................................................................................................................... 23
Training for retailers’ customers service staff ...................................................................... 23
Guidelines ............................................................................................................................. 24
FAQ ........................................................................................................................................ 25
Support for ERION members ................................................................................................ 27
Communication materials ................................................................................................................. 28
Flyer for retailers................................................................................................................... 28
Leaflet for manufacturers ..................................................................................................... 29
Circulab ............................................................................................................................................. 31
Results....................................................................................................................................... 37
Stakeholder engagement .................................................................................................................. 37
Lesson learnt ..................................................................................................................................... 42
Next steps ................................................................................................................................. 44
Conclusion ................................................................................................................................. 45
Annex I ...................................................................................................................................... 46
3

List of figures
Figure 1. BELT Communication plan timeline. ...................................................................................... 10
Figure 2. Preliminary planning of BELT awareness raising campaign. .................................................. 10
Figure 3. BELT website for market actors: access from the main BELT website. ................................. 14
Figure 4. BELT website for market actors: form to ask for additional information or support. ........... 15
Figure 5. BELT website for market actors: promotion through social media post. .............................. 16
Figure 6. BELT website for market actors: link with the APPLiA website. ............................................ 16
Figure 7. BELT newsletter: first edition. ................................................................................................ 17
Figure 8. First BELT webinar: promotion of the event through social media channels. ....................... 19
Figure 9. First BELT webinar: Eventbrite registration form. ................................................................. 20
Figure 10. BELT for Public Administrations: IFEL webpage. .................................................................. 21
Figure 11. Video for suppliers: key issues. ............................................................................................ 23
Figure 12. Training material for retailers. ............................................................................................. 24
Figure 13. Guidelines for manufactures. .............................................................................................. 25
Figure 14. Guidelines for retailers......................................................................................................... 25
Figure 15. FAQs for Manufacturers....................................................................................................... 26
Figure 16. Microsoft Form to collect ERION members questions. ....................................................... 27
Figure 17. Flyer for retailers. ................................................................................................................. 29
Figure 18. Leaflet for suppliers. ............................................................................................................ 30
Figure 19. Circulab: invitation to the workshop. .................................................................................. 32
Figure 20. Circulab at IERC2021: conference cancelled. ....................................................................... 33
Figure 21. Circulab scenario. ................................................................................................................. 34
Figure 22. Circulab: what if…? cards. .................................................................................................... 35
Figure 23. Circulab: Circular Business Model Canvas. .......................................................................... 36
Figure 24. BELT in the APPLiA website. ................................................................................................. 37
Figure 25. BELT website views. ............................................................................................................. 38
Figure 26. BELT website users. .............................................................................................................. 39
Figure 27. BELT website: geographical distribution of the users. ......................................................... 39
Figure 28. BELT website: views per page. ............................................................................................. 40
Figure 29. BELT website: materials download. ..................................................................................... 40
Figure 30. BELT materials used by retailers. ......................................................................................... 42

4

Introduction
To raise awareness of market actors is essential to achieve the objectives of the BELT project
– facilitating the transition period, informing, and supporting all stakeholders, and helping to
minimize errors at all levels of the value chain, from manufacturers to consumers. In
particular, the activities implemented within the BELT awareness raising campaign aimed to
help manufacturers and retailers to adapt their practices to the new requirements and to use
the rescaled labels, pushing innovation in designing energy efficient products.
Thus, WP5 main goal is to guide and support manufacturers and retailers fulfilling their
obligations in the rescaling process, and to actively engage all the professional figures
company (from designers to marketing and communication managers; from customers care
to sales operators) with the aim of fully exploiting the economic and environmental benefits
and the innovation potential associated to revised energy label system.
In collaboration with stakeholders’ associations and BELT project partners, a market actors’
network has been created with the aim of having a dialogue platform for manufacturers and
retailers in which they can point out their needs and ask for support. Manufacturers’
awareness campaign has been developed ensuring a continuous collaboration with all the
identified stakeholders. Specifically, a website dedicated to market actors has been created,
maintained, and promoted, market actors have been addressed with training activities like
workshops and webinars; informative materials like leaflets and FAQ have been created and
disseminated. Then guidelines have been developed to support suppliers and retailers in
facing challenging situations.
This document collects and reports all the awareness raising campaign activities addressing
market actors carried out during the lifespan of the BELT project. As it was also pointed out
in deliverable on D.5.1 Plan for a Transparent consultation of manufacturers and in Task 5.2
description as reported in the project Grant Agreement, physical meetings and events are
fundamental to ensure stakeholders engagement and effective training sessions. However, it
is important to highlight that the outbreak of the Covid-19 pandemic hit Europe in month 7
(March 2020) of the BELT project. Therefore, all face-to-face meetings have deeply suffered
the consequences of the pandemic, causing the postponement or even cancellation of some
of the main conferences, workshops, fairs, and face-to-face meetings.
Consequently, the BELT team has reshaped some parts of the awareness raising campaign.
For example, training sessions has been replaced with online webinars that are now publicly
available.
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Objectives of the campaigns
The awareness raising campaign realized within Task 5.2 aimed to contribute to the overall
targets of the project by:
•
•
•
•
•
•
•
•
•

drawing attention of market actors to the energy labelling topic;
raising the awareness among manufacturers and retailers to understand their new
label system obligations;
supporting manufacturers and retailers to manage technical issues and legislative
constrains related to the new labelling system;
supporting the knowledge transfer internally and transversally within manufacturers
and retailers’ organisations;
facilitating communication flows from manufacturers to consumers;
facilitating communication flows from retailers to consumers;
facilitating communication flows from manufacturers to retailers and vice versa;
facilitating communication flows from manufacturers to policy developers;
establishing a manufacturers and retailers’ network acting as a mutual learning space.

A strong focus has been placed on the timing and the related steps for the implementation of
the label. The potential advantages that the manufacturers can achieve thanks to the rescaled
label system in terms of innovation and market opportunities have been also highlighted.
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Approach
The methodology followed in Task 5.2 was built on existing networks, connections, and
channels, all of which were identified in the first months of the project and continuously
updated through the work performed within Task 5.1 Dialogue platform for manufacturers.
To leverage on existing networks and to achieve the desired engagement level of the
stakeholders, Task 5.2 worked closely with other work packages and with the Label2020
project, fostering two-way communication and engagement activities. For example, within
the BELT project, it was fundamental the collaboration with WP4 Retailer outreach and with
the partner SONAE; while the coordination with Label2020 it has been extremely important
to avoid the duplication of the activities as well as to reach a larger audience.
To increase the impact of the project and in line with an open innovation approach, during
the first phase of the awareness raising campaign preparation, ERION enlarged and
strengthen the market actors dialogue platform created in Task 5.1.
The establishment of the enlarged market dialogue platform aimed to the following primary
objectives:
•
•
•
•
•
•

comprehension of market actors needs during the transition;
co-development with manufacturers of training and communication materials for
manufacturers;
co-development with retailers of training and communication materials for retailers;
support manufacturers in explaining retailers’ obligations and vice versa;
coordination of activities between manufacturers and retailers;
co-development with market actors of communication materials for consumers.

For these purposes, with the objectives of reaching a large number of market actors and of
providing them reliable and useful information, ERION decided to firstly engage in BELT
activities associations, as APPLiA and AIRES, and energy labelling experts, such as ENEA.
APPLiA - European manufacturers associations
Since the beginning of the project, ERION actively collaborated with APPLIA Europe, a trade
association that represents the home appliance industry in Europe, which interacts with the
EU's political and regulatory institutions. APPLiA Europe has 21 direct members and 27
national associations of home appliances products such as: large appliances, as refrigerators,
freezers, ovens, dishwashers, washing machines and dryers; small appliances, as vacuum
cleaners, irons, toasters, and toothbrushes; heating, ventilation, and air conditioning
appliances, as air conditioners, heat pumps and local space heaters.
Moreover, ERION engaged, consulted, and collaborated on the energy label issues with
APPLiA Italia, which brings together over 100 companies operating in Italy in the sector of
appliances and professional equipment for catering and hospitality.
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AIRES
Since the beginning of the project, ERION actively collaborated with Aires, the Italian
Association of Specialized Appliances Retailers, that brings together the main chains and
major groups active in the sale of electrical and electronic equipment in Italy such as Euronics
(brand Euronics, Euronics Point, Comet and Sme), Expert (brand Expert and Grancasa), GRE
(brand Trony and Sinergy) and Unieuro (brand Unieuro and Monclick). The consultation
activities with AIRES have been performed and coordinated with the Label2020 partner
Eliante. ERION collaborated with Label2020 to identify main needs of retailers related to the
new energy label implementation.
ERION instituted a Task Force consisting of some APPLiA Italia members, AIRES and Eliante
with the aim of ensuring dialogue and collaboration among manufacturers and between
manufacturers and retailers. The Task Force was especially active in preparation of the
transition period of the implementation of the new energy labelling system. The first Task
Force meeting took place online on 31 March 2020.
ERION is cooperating with ELIANTE on the Italian market actors’ engagement and support. To
avoid overlapping and to maximise the BELT and Label2020 impact, it was agreed that ERION
will be the contact point of Italian manufacturers, while ELIANTE will be the contact point of
Italian retailers. This agreement takes into account the results of the mapping activity
performed at the initial stages of the two projects.
ENEA
ENEA, the Italian National Agency for New Technologies, Energy and Sustainable Economic
Development (specifically, the Department of Energy Efficiency – DUEE Dipartimento di
Efficienza Energetica) serves as the Italian Agency for Energy Efficiency and it is in charge of
the definition, implementation and monitoring on the Italian territory of policies and
measures regarding energy efficiency. ENEA is the Italian market surveillance authority for
the implementation of energy labelling and eco-design requirements. Considering its very
important role, ERION engaged ENEA since the first phases of the project and consulted ENEA
experts along the entire project.
Therefore, in order to reach as many market actors as possible, the approach adopted by the
BELT project consisted in reaching primarily stakeholders’ associations. Through the
mediation of the associations in fact, on one hand, it has been possible to gather a large
number of inputs and feedback (for example regarding stakeholders needs, previous
experiences, interests, main challenges to be addressed); on the other hand, it has been
easier to speak with one voice on the energy labelling theme and to develop materials,
content, messages coordinated at European level. Additionally, the cooperation with
associations allowed to create synergies with formative and informative initiatives already in
place or already planned, being more resource efficient and effective.
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During this first phase of the awareness raising campaign, a strong focus has been placed on
the timing for the implementation of the new label and on the potential advantages that the
manufacturers can achieve thanks to the rescaled label system in terms of innovation, market
opportunities and environmental benefits, relying on the results of the analysis performed in
task 2.2. Secondly, also smaller producers and retailers have been reached; in these cases,
the emphasis was on the management of more specific issues related to the implementation
of the new energy labelling system (e.g., the requirements that apply only for specific
products have been analysed).
Follows a brief list of other stakeholders that have been identifies as extremely relevant for
the BELT project: retailers associations such as Eurocommerce (operating at European level)
and Federdistribuzione (operating at Italian level), manufacturers associations such as
Lighting Europe and Digital Europe (operating at European level) and AssarredoFederlegnoarredo, ASSIL, Anitec-Assinform (operating at Italian level). These stakeholders
have been promptly contacted and informed about the BELT objectives and approach and,
along the entire duration of the project, will receive updated on the project development and
BELT materials.
Additionally, bilateral consultation calls with household appliances manufacturers selected
within ERION members network have been organized.
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Awareness raising campaign
The activities related to the preparation and implementation of the awareness raising
campaign have been planned taking into account the following main aspects: the finalization
of the informative and communication materials developed in WP2 (e.g., videos, brochures);
the steps and the related timing for the implementation of the new labelling system (e.g.,
particular attention has been paid to the proper management of the transition periods, as
well as in view of pivotal dates, as the 1st of March 2021 or the 1st of September 2021); the
project communication plan as presented in deliverable 7.1 (fig. 1); the duration of each phase
of the awareness raising campaign, namely (i) consultation, (ii) training, (iii) communication.

Figure 1. BELT Communication plan timeline.

Figure 2 shows the preliminary planning of the BELT awareness raising campaign as presented
to the BELT consortium during the first General Assembly of the project in March 2020.
It is important to highlight
that
operatively, the
awareness
raising
campaign activities have
been implemented also
taking into account the
specific needs of market
actors as well as the
constrains due to Covid-19
pandemic situation (e.g.,
ERION
planned
to
participate to the IFA
Figure 2. Preliminary planning of BELT awareness raising campaign.
Exhibition 2020 – IFA is the
international event during which the world's leading brands of consumer electronics and
home appliances annually present a record number of new products; however, due to Covid19 pandemic situation, the IFA Exhibition has been cancelled and rescheduled for September
2022).
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Stakeholders’ consultation
BELT consultation initiatives allowed to gather stakeholders needs and suggestions, as well as
to present BELT as a reference point in relation to energy label issues. Moreover, ERION
facilitated the dialogues among different actors (retailers and manufacturers) organizing
joined consultation initiatives.
Many consultation meetings (mainly online meetings; due to the Covid-19 impacts, it has
been possible to organize only one physical meeting with AIRES at beginning of March 2020)
have been set up to directly collect manufacturers and retailers’ expectations.
Manufacturers
APPLiA and the BELT project are actively collaborating to facilitate the transition to the
new energy labelling system. APPLiA and BELT implemented activities and developed
information and training materials with the aim of: clarifying the regulatory
requirements for manufacturers in relation to the new labelling system; creating a
dialogue platform between producers and distributors, aligning the respective needs
and obligations of these different market players; defining a shared and univocal
communication plan to explain to consumers the changes related to the new energy
label, their importance and their impacts on consumers.
In particular, during the initial phases of the project, the topics mainly discussed with
APPLiA have been:
•
•
•

current state of play on development of BELT communication tools;
strategy for facilitate coordination among manufacturers operating in different
European countries regarding communication activities;
experience sharing (e.g., APPLiA Europe developed a new website dedicated to
the energy label topic leveraging on the experience gained and the material
prepared for the previous energy label rescaling; the new website is available at
https://www.theenergylabel.eu/).

On 14th January 2020, APPLiA organized the first coordination meeting between APPLiA,
BELT and Label2020. The webinar has been a very valuable opportunity to discuss the
following communication issues:
-

presentation of BELT and Label2020 projects and state of play on development
of communication tools;
links to European Commission communication activities, their involvement and
potential recommendations on common key messages;
experience sharing on previous related communication campaigns.

After the first coordination meeting, periodic meetings have been organized aiming at
understanding the operational needs of suppliers as well as at gathering their main
doubts. While, on 19th May 2020, a webinar has been organized by APPLiA Italia and
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ERION to present the new European regulation on energy labelling to APPLiA Italia
members.
Retailers
With the objective of reaching a large number of retailers with one voice, ERION actively
collaborates with AIRES.
During the initial phases of the project, AIRES expressed the need of:
•
•

•
•

preparing communication/information/training material addressing retailers’
sales staff (that should be prepared to the changes in advance);
preparing communication campaigns towards consumers that accompanies the
product at the time of purchase during the transition period, such as printed
communication to be added in the packaging and banner to be shown in online
stores;
receiving information for proper stock management (namely, indication
regarding how to deal with products with old label still in the retailers’ stock);
receiving information regarding the preparation of promotional materials (e.g.,
timing for the display of the new energy label on retailers’ promotional flyers).

The consultation activities conducted with AIRES have been performed and coordinated
with the Label2020 partner Eliante.

All the consulted stakeholders strongly expressed the need of coordination among market
actors. At this scope, as mentioned in the previous paragraph, APPLIA Italia, ERION and Eliante
from LABEL2020, set up a Task Force dedicate to the energy labelling theme and aiming to
the coordination among manufacturers and between manufacturers and retailers.
At a later stage of the project, the consultations with manufacturers and retailers addressed
more operative and specific issues. For instance, in the Italian context, particular attention
has been dedicated to the Bonus Mobili theme: the Bonus Mobili consists of a tax deduction
for the purchase of furniture and household appliances characterised by very high energy
efficiency. Unfortunately, the conditions to access to this tax deduction have not been
updated yet according to the new energy efficiency classes introduced since 1st March 2021;
therefore, still for the purchase made in 2021, it is indicated that to have access to the Bonus,
consumers should purchase household appliances characterized by an energy efficiency class
not lower that A+.
Below some other examples of the main doubts and concerns raised by markets actors during
this second phase of consultation activities:
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Suppliers’ needs
•
•
•
•
•
•
•
•
•
•
•

How to use EPREL?
How to generate the QR-code?
How to deal with Covid-19 impacts?
What is the timing of the
implementation of the new regulation?
How to deal with imports (from extra EU
countries)?
Who is in charge of fulfilling the energy
label requirements?
Which are the products covered by the
lighting sources regulation?
Which are the obligations regarding
products sell to business end-users?
Which is the proper size for the energy
labels of lighting sources?
How to organize communication
activities?
Which is the put on the market
definition?

Retailers’ needs
•
•

•
•

How to obtain the new labels to be
printed?
How to correctly prepare the
promotional materials (especially during
the transition period)?
How to explain to customers the energy
label change?
How to deal with products in kitchen
showrooms (and built-in products)?
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Project website
The BELT website dedicated to market actors is a fundamental tool for the successful
implementation of the awareness raising campaign developed in Task 5.2.
The website is available (in Italian and in English) at the following link:
https://www.newenergylabelt.eu/en. The website dedicated to market actors is also
accessible from the main BELT project website, visiting the section dedicate to manufacturers
(fig. 3).

Figure 3. BELT website for market actors: access from the main BELT website.

The website has been launched on 24th June 2020; the launch was planned to coincide with
the first BELT webinar dedicated to market actors (the webinar is described in detail in the
section Webinars of this report): this timing has been decided to give visibility to the initiative,
to provide an easy access to the BELT materials (included the registration of the webinar) to
the participants and to keep up stakeholders’ attention on the energy labelling topic.
Since its release, ERION has continuously updated website content. The website is currently
organized in sections that covers different aspects:
•

home page, containing the project description, the links to other relevant
websites to be consulted to gather additional information on the new energy
labelling system, the material prepared by the BELT project for general
audience (e.g., BELT factsheet);
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•

•

•
•
•

training, dedicated to manufacturers and retailers (for each stakeholder group
a dedicated section of the website have been developed) with the materials
prepared for formative and informative purposes (the materials are described
in detail in section Training materials
of this document);
legislation, containing the legislative
documents
(e.g.,
Framework
Regulations,
Delegate
Acts…)
referring to the new energy label and
the new eco-design requirements;
news, containing the insights on the
project initiatives/relevant updates on
the label implementation;
newsletter, containing the form to
subscribe the project newsletter;
moreover, through a dedicated form
(fig. 4) the website gives to market
actors
the
opportunity
to
continuously interact with ERION’s
experts asking for clarifications or for
support in solving any doubts Figure 4. BELT website for market actors: form to
ask for additional information or support.
regarding the new energy label.

To increase the number of visitors and users of the project website, the website link was
promoted through several social media posts published in the framework of the
communication initiatives performed within WP7 activities (fig. 5).
Additionally, the materials available on the BELT website dedicated to market actors are also
accessible from the website developed by APPLiA to communicate and inform about the new
label (https://www.theenergylabel.eu/), as shown in figure 6. The link to the BELT materials
is available in the section dedicated to European Commission projects of the APPLiA website.
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Figure 5. BELT website for market actors: promotion through social media post.

Figure 6. BELT website for market actors: link with the APPLiA website.

Newsletter
As mentioned above, through the BELT website dedicated to market actors, there is the
possibility to subscribe to project newsletter. So far, the BELT newsletter has 38
subscribers.
The first newsletter for market actors (fig. 7) has been sent to registered people on 25th
February 2021. The newsletter was issued in English and in Italian.
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The full newsletter is readable here.
It contains news about the project, such as the
publication of the BELT official video (developed in
WP2) and the invitation to the Circulab activities
(more details in section Circulab of this deliverable);
updates on the new energy label implementation,
such as indications regarding the transition period, a
focus on the important date of 1st March 2021 and a
deepening on the impact of Covid-19 pandemic on
the energy label change.

Figure 7. BELT newsletter: first edition.

The second BELT newsletter will be published in
September 2021, to update stakeholders regarding
the new requirements that will enter into force from
1st September 2021 regarding lighting sources, to
share the feedback received by retailers and
manufacturers on the first period of new energy
label implementation (e.g., common challenges,
best practices, future activities) and to disseminate
the new version of the FAQ document (additional
details on the FAQ are available in the section
Training materials of this deliverable).

Support service
As mentioned above, through the BELT website, market actors can continuously
interact with ERION’s experts asking for clarifications and support concerning the
implementation of the new energy label requirements.
If needed, to accurately reply to all the requests received, ERION asked support to other
BELT partners, to manufacturers and retailers’ associations and to ENEA experts; ERION
consulted as well the explanatory materials made available by the European
Commission.
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Webinars
The Covid-19 pandemic has reshaped all face-to-face meetings in Europe for the past and
current year. For this reason, BELT partners designed and implemented online webinars to
inform and train market actors. Whenever possible, webinars were recorded and uploaded
to the BELT website (in the Training section) and to the ERION YouTube channel to make them
publicly available for stakeholders and for a wide public audience.
Stakeholders’ feedback regarding the rescaled energy label system have been continuously
collected during the BELT webinars. Information regarding the barriers, challenges, and
critical aspects that stakeholders face are also collected to support the sharing of best
practice.
First BELT webinar
The first BELT webinar dedicated to market actors took place on 25th June 2020. The
webinar took place online through the platform Zoom Webinars.
The event has been organized by ERION in collaboration with the project partners
Altroconsumo, Worten and Sofies and with the support of external stakeholders as
APPLiA Europa and EuCER Council (The European Consumer Electronics Retail Council).
The main objectives of the webinar were:
•

•

presenting the communication strategies that relevant stakeholders are
adopting, the challenges they are facing and the training activities they are
organizing (morning session 10:00 – 12:00 CET);
presenting to market actors the operative details of the new energy label
implementation (afternoon session 14:30 – 16:30 CET).

The detailed agenda of the event is reported in Annex I.
The invitation to the event was disseminated via email, asking support to project
partners as well as to the associations as APPLiA and AIRES. ERION directly also invited
its members, thus a large number of household appliance producers. The event was
promoted also through social media posts (fig. 8). Stakeholders had the possibility of
registering via email or through the Eventbrite form (fig. 9).
The events reached about 90 participants, of which about 30 suppliers and 30
retailers. There were also representatives of consumers associations, environmental
consultants, public authorities, and a representative of a standardization body.
The registration of the event and the slides presented during the webinar are available
in the Training session of the BELT website for market actors
(https://www.newenergylabelt.eu/en/training). The full recordings of the event are
18

available also on the Erion YouTube channel (recording of the morning session
available here; recording of the afternoon session available here).

Figure 8. First BELT webinar: promotion of the event through
social media channels.
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Figure 9. First BELT webinar: Eventbrite registration form.

BELT for Public Administrations
The BELT webinar dedicated to Public Administrations took place on 3rd March 2021
(15:00 – 16:00 CET).
The event has been organised by ERION and MCBO in collaboration with IFEL, the
Institute of Finance and Local Economy. IFEL is a Foundation established in 2006 by the
National Association of Italian Municipalities, ANCI.
The objective of the webinar was to train public procurement personnel (Italian
audience) on the energy labelling theme and to present them the materials prepared
by the BELT project. During the webinar two main topics were addressed:
20

•
•

the regulatory framework of the new energy labelling system and its
advantages – presentation held by Milena Presutto from ENEA (Energy
Efficiency Department Unit);
the BELT project, the BELT materials and how to read the new energy label –
presentation held by Alessia Accili from ERION.

The events reached about 100 participants.
The registration of the event and the slides presented during the webinar are available
at the following IFEL webpage: https://urly.it/3f3sw (fig. 10). The event targeted an
Italian audience; thus, all the available materials are in Italian.

Figure 10. BELT for Public Administrations: IFEL webpage.

BELT for ASSARREDO
ASSAREDO is the Italian association of companies specializing in furniture, furnishings
and interior design items, kitchens, commercial furnishings, upholstery, sleeping
equipment. ASSAREDO members are significantly affected by the introduction of the
new energy labelling system (just think of the household appliances used in the
kitchens, of the lighting sources installed in the furniture or of the participation of these
stakeholders to exposition and fairs during which household appliances showing the
energy label are presented to consumers). Therefore, it was considered useful to
organize a dedicate webinar for the ASSARREDO members.
The webinar was held on 4th May 2021 (from 16:00 to 17:00 CET), through the
ZoomWebinar platform. During the webinar, ERION addressed the following topics:
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•
•

presentation of the BELT project: objectives, partners, strategy of the project,
materials available;
explanation of the new energy labelling system: details on the energy labelling
system and on its evolution, expected benefits, suppliers and retailers’
obligations, how to read the new energy label, how to communicate to
consumers.

After ERION presentation, a Questions and Answers session was organized.

BELT for ADCO
AdCo is the Administrative Cooperation Group of market surveillance authorities in
Europe. ERION was invited to participate to the ENERLAB - Energy Labelling Group
meeting held on 28 - 29th June 2021 (the complete list of the AdCo meetings is available
here). The ENERLAB meeting was held on WebEx.
On the first day of the ENERLAB meeting, ERION held a presentation titled: “Energy label
rescaling: the experiences from the BELT project”.
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Training materials
BELT assisted manufacturers and retailers with specific training sessions, guidelines,
workshops, and materials to easily comply with the Regulation and to reduce all possible
issues and bottlenecks in the implementation and roll out of the new labels. Therefore, a
tailored set of training sessions have been developed to meet the needs of the different
stakeholders. Manufacturers and retailers’ suggestions and feedback contributed to the
development of the training material.
Video
ERION team recorded a comprehensive video (duration of 27 minutes) explaining to
manufacturers the main characteristics of the new energy labelling system and the
suppliers’ responsibilities.
The video is available on the ERION YouTube channel here, and in the Training-Material
for manufacturers section of the BELT website dedicated to market actors. The video is
in English. The key issued addressed in the video are reported in figure 11.

Figure 11. Video for suppliers: key issues.

Training for retailers’ customers service staff
ERION prepared and distributed training materials to the Italian retailer MediaWorld
and to the members of the retailers’ association AIRES. The material aimed to train
store/e-commerce/customer service staff. The focus of the training was to support
retailers being able to answer the most common questions customers may ask
concerning new energy label implementation. The most common questions raised by
costumers, and identified with the collaboration of the BELT partner SONAE, are for
example:
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•
•
•
•
•

Is there a direct correspondence between the classes and the values reported in
the new label and those reported in the old one?
What information is displayed by scanning the QR code on the label?
By purchasing a product online, will I receive the equipment with the old or the
new label?
Why did I receive a product with two labels?
How is the energy efficiency of an equipment measured?

The training material for retailers’ customers service staff consists of a Pdf document
(fig. 12) disseminated through email to interested stakeholders. It is in Italian, and it
also contains a Quiz session.

Figure 12. Training material for retailers.

Guidelines
Within Task 5.2, Guidelines for manufacturers (fig. 13) and Guidelines for retailers
have been developed by ERION. The guidelines, both in Italian and in English, are
available on the Training section of the BELT website.
The aim of the Guidelines is to collect critical aspects that can challenge market actors,
supporting them in facing these criticalities and making easily accessible and
understandable the information contained in the legislative documents (such as the
Framework Regulation and the Delegated Acts). The Guidelines content has been
agreed also with relevant stakeholders, such as APPLiA and AIRES.
In particular, the topics deepened in the guidelines are:
• reasons for having a new energy label;
• main differences between the old and the rescaled energy label;
• requirements from EPREL (EU Product Database for Energy Labelling);
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•

for each of the products interested by rescaling: focus on what has to be done
according to the new energy label regulation (respectively by suppliers and by
retailers) and detailed description of the new energy label.

Figure 13. Guidelines for manufactures.

Considering that market actors are a
target audience both for the BELT and the
Label2020 projects, for the preparation of
the Guidelines ERION closely collaborated
with the Label2020 partner ELIANTE.
Specifically, ERION and ELIANTE jointly
elaborated to the Italian version of the
document Guidelines for retailers (the
document shows both the logos of BELT
and Label2020, fig. 14).
Figure 14. Guidelines for retailers.

FAQ
The Frequently Asked Questions (FAQ) document has been elaborated both in Italian
and in English and it is available on the BELT website.
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This document aims to be a collection of questions
received by market actors and of the answers
elaborated by BELT partners, on the issues related
to the implementation of the new energy label.
The FAQs document does not want to provide a
full explanation of what is expected from market
actors according to the new legislation in terms of
obligations and timing of implementation. These
aspects are in fact covered in detail in the
Guidelines documents. FAQs are a reference point
for those who, perhaps after consulting the
Guidelines document, are looking for additional
details or clarifications on particular cases.
The FAQ document is a living document. This
means that explanations and answers are added
whenever manufacturers and retailers need them,
and whenever they ask BELT partners to address
Figure 15. FAQs for Manufacturers.
new issues and to investigate new aspects,
considering their different needs and in line with
the different implementation stages of the new energy label. Consequently, updated
versions of the FAQ document are uploaded in the BELT website whenever necessary.
Currently, the version number 2 is available; the version number 3 will be published in
September 2021.
The version number 2 of the FAQ document addresses the following topics concerning
the new energy label:
•
•
•
•
•
•
•
•

Generation and supply (9 questions);
Graphical aspects (3 questions);
The timing (9 questions);
The QR Code and EPREL Database (14 questions);
The communication (3 questions);
The light sources (9 questions);
Electronic displays and TV (2 questions);
Refrigerating appliances with direct sale function (2 questions).

As mentioned above, FAQs have been elaborated starting from the requests coming
from market actors (e.g., during consultations and through the online support form)
and they are continuously updated.
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Support for ERION members
ERION ensures waste management and regulatory compliance to more than 2,400
Producers of Electric and Electronic Equipment and Batteries and Accumulators in Italy.
This means that within its members, ERION has a very large number of producers of
household appliances that will be primarily affected by the introduction of the new
energy labelling system. It is important to highlight that ERION has both large
companies and small suppliers (who have more difficulties to access updated
information) among its members. Therefore, with the objective of increasing the
number of stakeholders informed and trained regarding the new energy label, ERION
decided to develop awareness raising activities specifically targeting its own members.
It is for this reason that, approaching the pivotal date of 1st March 2021, ERION prepared
a short video, in Italian, informing suppliers regarding their main responsibilities
concerning the new energy label. The video has been disseminated via email to the
thousand ERION members on 11th February 2021.
The video is available on ERION YouTube channel; it has been also promoted through
an article published on 12th February 2021 on ERION website.
Moreover, a Microsoft Form (accessible here; fig. 16) has been prepared and shared via
email to ERION members to collect manufacturers’ questions and doubts.

Figure 16. Microsoft Form to collect ERION members questions.
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Communication materials
In addition to disseminating to relevant stakeholders the communication materials developed
in WP2 (such as factsheet, project videos, digital flyers for consumers), within Task 5.2
activities BELT communication materials have been customized to meet specific stakeholders’
need and new materials has been prepared cooperating with suppliers and retailers.
Specifically, during the consultation activities (reported in the sections Stakeholders’
consultation and Webinars of this document) ERION shared all the available BELT materials to
market actors; BELT factsheet was also made available on the homepage of the BELT website
dedicated to market actors; while the video dedicated to producers has been also
disseminated through a specific news published on the ERION website on 2nd February 2021.
Regarding the customization of the materials, market actors were supported in modifying
flyers and factsheets adding their own logos and using colours more aligned with their own
brand identity. This approach was suggested by the marketing departments of retailers and
suppliers to facilitate the use of the communication materials on companies’ websites and in
physical stores. Similarly, to facilitate the display of the BELT video addressing consumers in
shops and through the social media channels of Italian retailers and suppliers, the original
video (in English) has been dubbed in Italian.
It is noted that, due to Covid-19 pandemic situation and the consequent cancelation of several
face-to-face meetings, fairs, events and conferences, it has been decided not to design and
develop materials such as roll-up or printed flyers (despite what it was foreseen in the
proposal phase of the project). While additional effort was dedicated to the preparation of
digital materials.
Flyer for retailers
The collaboration between ERION and AIRES came up with the co-development of a
flyer (fig. 17). The flyer contains information about what is the energy label and why
there is the need of having a new label. The rescaled energy label peculiarities are
presented together with a simplified timeline which explains when and how the new
label could be visible. The flyer is in Italian.
The flyer has been distributed through AIRES to a large number of retailers with the
advice of displaying it in their shops. The flyer is also available here on the BELT website
dedicated to market actors, in the Training-Retailer section (Italian version of the
website).

28

Figure 17. Flyer for retailers.

Leaflet for manufacturers
The collaboration between ERION and APPLiA came up with the co-development of a
leaflet (fig. 18). The leaflet contains an overview of BELT project, specific indications
regarding timing and requirements for manufacturers for the introduction of the new
label defined by the regulations, the new testing methods introduced, EPREL and the
new eco-design rules. The leaflet is in English.
The leaflet has been distributed through APPLiA to a large number of suppliers. The
flyer is also available here, on the BELT website dedicated to market actors, in the
Training-Producers section.
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Figure 18. Leaflet for suppliers.
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Circulab
The introduction of the new energy labelling system as well as new eco-design regulation,
determines pivotal changes in manufacturers current procedures. For this reason, dedicated
training workshops have been organized to raise awareness and capacity building around new
energy label topic and, more in general, sustainability issues, and how this can be a driver for
innovation and building resilience. The potential that can be unlocked due to the adoption of
the new energy labelling have been emphasised thanks to a specific tool/methodology:
Circulab. This methodology relies on a smart design process that encourages participants to
take a holistic view to redesign their business and create positive impacts. At the same time,
the game approach adopted during the Circulab workshops increases engagement and
encourages innovative approaches.
Sofies organized a series of online workshops on utilizing the introduction of the new energy
labels as an opportunity for innovation. The Circulab worshop (named Rescaling the Energy
Labels: Tools for Innovation Workshops) provided participants with an introduction to the
Circulab methodology and how this smart design and systems thinking ‘serious game’ could
be used to take challenging circumstances, (i.e., introduction of the new labels) to create new
opportunities and overall beneficial outcomes (environmental, social, and economic). The
specific focus was on how manufacturers and retailers could innovate to put more energy
efficient appliances on the market, and other circular economy related innovations.
Important contextual factors, such as Covid-19 pandemic were considered as well.
These workshops required active participation and therefore small groups were favoured.
Three online workshops were conducted in November 2020, February 2021 and March 2021
(the last two dates have been selected taking into account the pivotal date of 1st March 2021),
with an average of 5 people registering per workshop. The invitations (fig. 19) to the Circulab
workshop have been disseminate through emails, social media posts and thanks to the
collaboration of AIRES and APPLiA. More workshops will be conducted later in the year, once
face to face events will be possible again.
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Figure 19. Circulab: invitation to the workshop.
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It is noted that Sofies and ERION planned to organize also a Circulab workshop during the 20th
International Electronics Recycling Congress (IERC Conference 2021). More information
regarding the planned workshop can be found in figure 20. However, IERC Conference 2021
was cancelled due to Covid-19 pandemic situation.

Figure 20. Circulab at IERC2021: conference cancelled.
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In preparation for these workshops, specific materials were developed aimed at sparking
innovation, and the materials were adapted for Mural, an online interaction and co-working
tool. Typically, the agenda of a BELT Circulab workshop is organized as follow:
•
•
•
•
•

a short introduction to activity (20 minutes);
identification of innovative ideas for projects (45 minutes);
development of innovative projects (40 minutes);
preparation of project presentation (10 minutes);
project presentation and closure (30 minutes).

The Circulab approach requires that participants cooperate on a realistic scenario, as the one
presented in figure 21.

Figure 21. Circulab scenario.

Some other scenarios to be studied during the BELT Circulab workshops can for example
concern the following topics:
•
•
•
•

energy efficiency and economic downturn;
deployment of the EPREL database and ease of comparison of products;
increasing demand for critical raw materials and the circular economy;
new eco-design regulations, durability, repairability, and availability of spare parts.

During the Circulab workshops the best practices that companies adopted to face challenging
scenarios in real industrial environment are also presented; these best practices can be used
by participant as source of inspiration to face the Circulab challange. Some examples of best
practices (What if…? cards) referring to circular economy solutions are reported in figure 22.
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Figure 22. Circulab: what if…? cards.

One of the outputs of the Circulab workshop activities is the completion of a specific Circulab
Circular Business Model Canvas. The business model Canvas is a strategic management
template for developing new or documenting existing business models. It is a visual chart with
elements describing a firm's or product's value proposition, infrastructure, customers, and
finances. In figure 23, it is reported an example of how the participants of a Circulab BELT
workshop compiled the Circular Canvas taking into account the circular solution that they
elaborated to face the challenge presented in figure 21. The participants were invited to put
themselves in the shoes of the members of the board of a company that produces washing
machines (Bubble Spa).
Following, some ideas arising from the discussion had during the BELT Circulab worskshop
about the innovation opportunities related to the ambition of making efficient products more
attractive for consumers; namely, participants claimed that consumers could be more willing
to pay more for energy efficient products if:
•
•
•
•

they have a better extended service;
savings in water or energy obtained purchasing efficient products are converted in
charity donations;
daily tips for more efficient use of the equipment are provided;
campaigns showing the real savings related to the use of energy efficient products are
performed.
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Figure 23. Circulab: Circular Business Model Canvas.
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Results
This deliverable summarizes Task 5.2 activities, which organised and completed a
comprehensive awareness raising campaign to initiate, conduct and sustain an on-going
dialogue and collaboration between relevant stakeholders affected by the introduction of the
new energy labelling system.
Despite the difficulties due to the restriction related to the Covid-19 pandemic situation, the
BELT awareness raising campaign successfully achieved the goals of engaging a large number
of market actors, informing and training them regarding the new energy labelling system
implementation related themes.

Stakeholder engagement
Thanks to the consultation activities as well as to the organization of webinars/workshops,
BELT consortium was able to establish a strong, continuous, and effective collaboration with
a large number of stakeholders. BELT is currently recognised as referent point at European
level by market actors that would like to receive information and support on the new energy
label issue. BELT team is mentioned as contact point also in official means of communication
of industrial stakeholders: for example, the Progetto Cucina magazine (a magazine for kitchen
manufacturers and retailers, that deals with large built-in appliances and all the other
products and accessories that find a place in the kitchen) have published an article in August
2020 to present the new energy labelling system and to promote BELT initiative; the BELT
project is also promoted through the APPLiA website dedicated to the energy labelling theme.

Figure 24. BELT in the APPLiA website.
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Also, the formative and informative materials developed along the project resulted effective.
Below some additional details on the impact of the BELT materials.
Website
The BELT website was designed as the main source of information for market actors.
The website was continuously improved throughout the duration of the project with
new sections to highlight BELT activities.
Although the BELT website dedicated to market actors has been published on 24th
June 2020, the Google Analytics tool has been activated on 19th November 2020. Thus,
all the data reported in the graphs below and that give an overview of the BELT website
performance refer to the period November 2020 – August 2021.
So far, the website registered 5,477 views (fig. 25) and 1,782 users (fig. 26).

Figure 25. BELT website views.
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Figure 26. BELT website users.

From the graphs above, it is evident that during the period about the pivotal date of 1st
March 2021 the website received the greatest attention from stakeholders.
Figure 27 gives an overview of the geographical distribution of the BELT website users.

Figure 27. BELT website: geographical distribution of the users.
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The website page that drew primarily the users’ attention has been the Training page
(fig. 28). From that page, the users frequently downloaded the BELT materials (1,207
registered file download events; fig. 29).

Figure 28. BELT website: views per page.

Figure 29. BELT website: materials download.
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Videos and recording
The videos prepared by ERION to inform suppliers and the recording of the webinars
uploaded on the ERION YouTube channel have proven to be effective in reaching
market actors.
The long video BELT for suppliers - Understand the new energy label has been viewed
134 times; the short video Nuova etichettatura energetica in arrivo has been viewed
265 times. While the registration of the morning session of the first BELT webinar has
been viewed 77 times; and the registration of the afternoon session of the first BELT
webinar has been viewed 101 times.

Support service
ERION and the entire BELT Consortium have been fully available to give support to
market actors regarding the implementation of the new energy labelling system.
Through the initiatives of the awareness raising campaign, ERION widely promoted the
possibility for market actors to take advantage of this BELT support service.
So far, about 25 market actors requested support through the contact form available
on the BELT website (this tool is presented in the section Project website of this
deliverable). While 13 ERION members used the Microsoft Form to submit their
questions to ERION attention (this tool is described in the section Support for ERION
members of this deliverable). Several other ERION members directly contacted ERION
(by phone or email) to receive additional information or to ask specific questions after
receiving the email containing the BELT short video on 11th February 2021.
It is important to highlight that after the first contact made through the website form,
through the Microsoft Form or via email/phone call, ERION established a close
cooperation with these stakeholders. Therefore, after the first contact, market actors
directly contacted ERION team every time they need additional support. This allowed
ERION to collect a very broad range of questions, doubts, and specific cases to be
addresses; all of them contributed to the population and to the update of the FAQ
document.
Moreover, it is worth emphasizing that this support service has been used mainly by
small companies (retailers and suppliers) that probably are not member of any
association and consequently are not reached by other communication and information
campaigns. The requests received through this channel in most cases concern very
operative and specific issues.
ERION and the entire BELT Consortium will continue to give support to energy label
stakeholders until the end of the project and after its end, whenever it will be requested
by market actors.
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Communication materials
As mentioned, BELT communication and training materials have been co-created with
the contribution of relevant stakeholders. This approach, as well as the possibility of
customizing the BELT material according to specific market actors’ needs (e.g., adding
a specific logo) facilitated the use and the adoption of the materials by retailers and
suppliers.
Some evidence of the use of BELT material by retailers are reported in figure 30.
The BELT video dedicated to consumers and dubbed in Italian is shown on the website
of the retailer Expert .
Similarly, also suppliers used the materials made available by the BELT project (e.g., on
the Beko website the BELT infographic is partially presented).
Additionally, it has to be mentioned that ERION provided also support (e.g., verifying
the accuracy of the content) to retailers and suppliers that intended to develop their
own communication materials

Figure 30. BELT materials used by retailers.
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Lesson learnt
The activities performed within the BELT awareness raising campaign clearly showed market
actors priorities for a successful implementation of the new energy labelling system.
Specifically, the consulted market actors explicitly highlighted the need of:
•

•

•

•

•

coordination between manufacturers and retailers: market actors requested support
to align the activities that suppliers and distributors of household appliances need to
perform in preparation of the energy label change. The coordination was required to
manage operative and logistic issues as well as in terms of communication effort
towards consumers. The label rescaling caused in fact market uncertainty, that needs
to be properly faced. The rescaling brought up a series of logistical issues for
manufacturers, distributors and for retailers, as well as confusing messages for all end
users and buyers (consumer, public and business procurement). As an example, due
to the energy label change, the same product might exist in the retailer’s warehouse
with the same IAN code but with two different energy label etiquettes (due to the
coexistence, for a certain period of time, of the old and the new labelling scheme);
understanding the legislative requirements: market actors requested support to
clarify the content of the regulation and the obligations which need to be fulfilled
respectively by suppliers and retailers. In fact, for market actors resulted often
complicated to find in the legislation a clear indication on how to proceed with the
implementation of the new label, especially regarding the timing, the management of
the transition periods, the cases referring to specific products (mainly in relation with
lighting sources);
proper management of the import activities: market actors requested support to
manage in a correct way (and respecting the timing indicated in the legislation) the
activities of all their partners, considering that they are operating on an extremely
global market. In fact, the valued chain of the household appliance production and
distribution includes several different actors, that are operating within Europe but also
outside Europe, where different energy label legislations apply;
inform consumer: market actors requested support to develop clear messages to
promptly inform customers on the energy label changes. Moreover, retailers
requested support in training personnel to effectively deliver messages to their
clients. In fact, new better performing models are now in the shops with an apparently
lower label score than the previous or older model, thus generating confusion and
uncertainty amongst end users while complicating the task of re-tailers and
manufacturers when managing stocks and providing advice to consumers;
involve small market actors, that are not member of suppliers and consumers
association and that have less resources to understand new requirements and
promptly implement the required changes.
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Next steps
As mentioned in previous sections of this document, WP5 future activities will focus on the
implementation of informative and training initiatives concerning the enter into force of the
new energy labelling system for lighting sources (from 1st September 2021). These initiatives
will include for example the dissemination to market actors of a BELT press release and the
preparation and dissemination of a second BELT newsletter.
The possibility of organizing physical events (including Circulab workshops) with retailers and
stakeholders and to participate to relevant conferences and fairs to promote BELT initiatives
will be also assessed.
Additional consultation activities will be organized to gather market actors’ opinions
regarding the rescaled energy label system introduction and implementation, in line with the
Task 5.3 Guidelines for improvements and best practice exchanges objectives.
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Conclusion
The project BELT, under the coordination of Task 5.2, performed a mix of activities to engage,
inform, train, and consult relevant groups of stakeholders on the energy labelling landscape
such as manufacturers, retailers, their associations operating and national and European level
and public authorities. BELT assisted manufacturers and retailers with specific training
sessions, guidelines, workshops, and materials to easily comply with the Regulation and to
reduce all possible issues and bottlenecks in the implementation and roll out of the new
labels.
The portfolio of activities that made this possible included organisation and attendance of
webinars and workshops, provision of a dedicated website, provision of a support service,
dissemination of training and informative materials. A very similar list of activities is planned
in the last months of the BELT project, promising a successful continuation of stakeholder
engagement, focusing of the entering into force of the energy labelling regulation for lighting
sources (on 1st September 2021) and of the collection of feedback to provide inputs to Task
5.3 Guidelines for improvements and best practice exchanges
The obligations related to the rescaled label system have ben explained to market actors
through a comprehensive approach. After a first communication campaign dedicated to
drawing attention to the topic, specific webinars have been organised to facilitate the
comprehension of and the adaptation to the new requirements. The webinars covered
technical issues as well as legislative constraints. Strong focus has been placed on the timing
and the related steps for the implementation of the label highlighting the potential
advantages that the manufacturers can achieve thanks to the rescaled label system in terms
of innovation and market opportunities. The awareness-raising campaign have been executed
in line with the material defined in WP2.
A tailored set of training sessions have been developed to meet the needs of the different
stakeholders (e.g., sales personnel). Market actors’ suggestions and feedback contributed to
the development of effective materials.
BELT partners participating in the awareness raising activities showed flexibility and resilience
towards the landscape; in fact, the Covid-19 lockdown hardened the engagement work during
the last year of the project. While webinars could replace stakeholder interaction to a certain
level, they did not provide as many opportunities to meet specific stakeholders, for example
very small manufacturers and retailers. Covid-19 pandemic had also a direct effect on the new
energy labelling system implementation (it is enough to think to the publication of the
European Commission Notice that indicates new measures to deal with the Covid-19
pandemic impact). Nevertheless, BELT Consortium successfully managed to be recognized
and accredited at European level as a reference point in relation to energy label issues.
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Annex I
Agenda of the first BELT workshop.

46

47

